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Because sport can shape society as much as society shapes sport, identity has been
studied in a variety of disciplines and contexts. Nowhere, however, is the negotiation for identity more apparent, and overlooked, than in the media. Some scholars
argue that sport and the sports media highlight and amplify identity divisions while
others tout its global appeal as a vehicle for social change. Examining Identity in
Sports Media, edited by Heather Hundley and Andrew Billings, combines a range
of quantitative, qualitative and rhetorical methodologies from both psychological
and sociological perspectives, and is a smartly compiled and well-organized attempt to bridge the understanding of identity in these various disciplines and contexts.
Both sport and the media are arenas where issues of identity, such as ethnicity,
gender and sexual orientation, are formed and perpetuated. Examining Identity in
Sports Media was compiled under the assumption that individuals who follow their
favorite national or international team in the media are at the same time using that
media coverage to negotiate their cultural niche -either consciously or subconsciously. The book contributes to an area that many sports fans and scholars often
take for granted - how the sports media and the games they cover influence social
identity construction.
The book's chapters are organized according to the identity variables of gender,
sexual orientation, nationalism, race and disability. These variables are admirably
presented and addressed as both singular, amalgamable variables and complex
processes exemplified by particular cases. In the opening chapter, Marie Hardin
and Erin Whiteside generalize the case of former Penn State basketball coach Rene
Portland to a broader moral and cultural context. Kim Bissell then analyzes the
psychological effects of sports media on adolescent girls, Lindsey Mean looks at
identity construction through the websites of the Federation Internationale de Football Association (FIFA) and World Cup, and Lawrence Wenner examines the intersection of gender, sport, media and beer. Next, Bryan Denham, Andrea Duke and
Michael Butterworth shift from gender to the negotiation of nationalism with their
studies of newspaper coverage of doping allegations surrounding Lance Armstrong
and theatrical text in the 2004 movie Miracle. Mary McDonald shifts to an examination of race by studying the concept of Whiteness, and Benjamin Goss, Andrew
Tyler and Andrew Billings then move to an analysis of professional basketball
players on the covers of Sports Illustrated. The variable of disability is introduced
by James Cherney and Kurt Lindemann with an analysis of the 2005 documentary
Murderball, and in the final chapters, Jennings Bryant, R. Glenn Cummins and-
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emulate on the field can also foment a cycle of perpetual silence similar, and perhaps contradictory to that argued by Hardin and Whiteside.
By textually analyzing how female athletes are covered through a hegemonic
lens, Hardin and Whiteside argue that in the case of Rene Portland, the sports media validated silence about hegemonic sexual politics in sports by shying away
from covering issues of homophobia. But, with shrinking budgets and space, the
fact that journalists rarely cover meaningful issues beyond the field or court is not
new, and neither should the seeming reluctance of journalists to cover homophobia.
This is just as much a problem of journalism as homophobia. Nevertheless, as media spectacles surrounding sporting events become more pervasive - this year's
Super Bowl eclipsed the final episode of MASH as the most-watched television
program in U.S. history - they are inherently linked with the ways in which people
self-identify. Examining Identity in Sports Media is an illustrative source for students and educators to learn the processes through which these links develop. Its
twelve chapters effectively show how destructive a profit-driven media's failure, or
unwillingness, to recognize its power to either shade or shape identity can potentially be. Ultimately, this collection of work fosters a much-needed dialogue that, if
nothing else, makes the issue of identity construction lastingly salient in an alarmingly silent sports media.
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